Press Release - June 18th, 2009
The Green Eye: a beacon in the foggy world of climate-balancing
London, England – Consumers are getting more and more conscious about the impact their daily products have on society and the environment. The market for products which fulfill our personal convictions; be it fair-trade, organic, or local has become significant. Nowadays, with the increasing attention on climate change, companies are also starting to offer CO2-neutral products. Those who are interested in using their purchasing power in the battle against climate change should certainly watch for carbon-neutral products with the ‘Green Eye’. The Green Eye allows the manufacturer to show us what is behind the green claim they have labelled their products with.
By scanning the barcode of a product with a mobile phone or using the online version of the Green Eye, we learn about a product’s carbon footprint as well as its offset project. Maps show the exact location where the offset took place, right down to the planted tree. The manufacturer might also leave the choice of the offset project up to the consumer, making it even clearer that we can make a difference. In Germany, the first products will be using the Green Eye as of September 2009. 
It seems that this innovation has the potential to reduce public scepticism of carbon-friendly products and gives consumers the transparency to trust that the product is made climate-neutral in a sustainable way. For companies, it is an innovative and cost-effective marketing opportunity to show their green-actions to customers while involving them in the process. 
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